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Acknowledgement of Country
We respectfully acknowledge the Traditional Owners of the land
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these lands. We would like to pay our respects to Elders past,
present, and emerging, and extend that respect to First Nations
people here today.



Criteria across all grants
 Priority – Why?
 Method – How?
 Team – Who?

• Meaningful consumer or community engagement can and should be 
embedded into all aspects of grant criteria

• Examples from two successful grant applications illustrating how to 
operationalise consumer and community engagement via aims and 
objectives, methods, budget, and plans



Successful grant examples 
• A. 2022 MRFF Effective Treatments and Therapies: Small Steps towards 

personalised dementia prevention - Dr Ashleigh Smith

• B. 2022 MRFF Quality, Safety and Effectiveness of Medicine Use and 
Medicine Intervention by Pharmacists: Establishing the PHARMA-Care 
quality monitoring program in aged care homes - Dr Janet Sluggett

• Available via URO’s Successful Grant Library 

• See also: Consumer engagement resources – Learning - on URO’s 
MRFF website

https://i.unisa.edu.au/staff/research/securing-funding/grant-schemes/
https://mymailunisaedu.sharepoint.com/teams/rch/ris/mri/Pages/Medical-Research-Futures-Fund.aspx
https://mymailunisaedu.sharepoint.com/teams/rch/ris/mri/Pages/Medical-Research-Futures-Fund.aspx
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Budget - A



Budget - B



Risk management plan



MRFF Measures of Success



Meaningful and authentic engagement
• Consumer and community engagement should 

be built over time 
• Both project examples leveraged pre-existing 

relationships with their different consumer and 
community groups 

• Building relationships takes time, trust, 
openness



Final thoughts
• Engagement connects research to real-life experiences, grounding the work
• “Nothing about us without us”
• Meaningful, genuine, and well-supported engagement positively impacts 

research
• Public funding should demonstrate its value through community involvement
• Advocates can mentor and speak alongside researchers, benefiting early-

career researchers
• Involving consumers and communities enhances grant writing, ensuring 

clear and relatable language is used



Thank you!
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